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ABSTRACT

Currently, the waste bank management process is technically still manual, that is, members must come to the waste
bank to deposit their waste and be recorded in the customer book, and for the disbursement of funds must come to the
waste bank. The current waste bank management does not have an updated report on which areas have the most waste
and which communities play an active role in protecting the environment. The working pattern of business entities
that collect plastic waste when providing services to plastic waste scavengers is to buy cash for each plastic waste
deposited. This pattern is modified in the waste bank system, in which the plastic waste depositor does not receive the
money directly from the sale, but it is kept by the waste bank business. The depositor will have a savings account from
the sale of waste. This service, it will be applied to increase community participation in waste management involving
the Joglo Village Berdikari Waste Bank Manager, as well as being one way to improve environmental sustainability,
through the Implementation of Green Marketing to Maintain the Sustainability of the Waste Bank Business.
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1. INTRODUCTION

Population growth, changes in consumption patterns, and people's lifestyles have increased the amount of waste
generation, types, and diversity of waste characteristics. The increase in people's purchasing power for various types
of staples and technological products and the increase in businesses or activities to support the economic growth of
an area also contribute greatly to the quantity and quality of waste generated. The increasing volume of waste requires
management. Waste management that does not use environmentally friendly waste management methods and
techniques will not only have a negative impact on health but will also greatly interfere with the preservation of
environmental functions in residential areas, forests, rice fields, rivers, and oceans. There are many reasons why waste
recycling should be done. The first is for resource conservation. Waste Bank is one of the solutions to educate, and
change people's waste management behavior so that it provides environmental and economic benefits. Waste Bank is
one of the alternatives for waste management in Indonesia.

In Waste Bank Management, recycling helps conserve natural resources by reducing the need for new materials.
Secondly, for energy conservation. Recycling saves energy by reducing the need for new materials which usually
require more energy than recycling. Third, for pollution reduction. Recycling reduces pollution because recycling
produces new products that are less polluting. Fourth, for land conservation. By recycling various materials, it reduces
the amount of waste that needs to be disposed of.

This reduces the amount of land needed to landfill waste. Fifth, for economic reasons. Recycled products will increase
national income, which will lead to the welfare of the nation. Recycled products are part of the implementation of the
Green Economy, in which there is also green marketing. Social awareness is an effort that can be achieved through
the process of interaction and supported by education, it can be constructed by self-awareness or self-awareness which
becomes the basic structure as a systematic support, to foster social awareness in society certainly requires a special
approach strategy.

Based on the current Situation Analysis, this Community Service is carried out as a green marketing strategy in
managing waste to be distributed to waste banks by approaching the unit waste bank manager consisting of community
groups so that this PKM activity will be socialized in the future to maintain business sustainability. The hope of this
PKM activity is to foster social awareness for these communities by applying green marketing in managing the Waste
Bank into activities that can increase income for community groups foster an entrepreneurial spirit and maintain
business sustainability.
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2. METHOD

The method of implementing the activity is divided into several parts, and the research uses qualitative methods, based
on surveys to provide an understanding of the research material to Waste Bank participants. The data used information
directly from the presenters to the participants involved, then there was interaction on the questionnaire and questions
and answers that took place as follows:
1. Preparation of activity plans
e Coordination with related parties
e Make an activity plan
2. Activity Preparation
a. Implementation of activities carried out in Joglo Village
- Socialization and presentation of materials
- Discussion and Q&A
b. Monitoring and Evaluation of the implementation of activities
And 2 technique activities will be carried out especially on:

a. First stage : Socialization of green marketing in Waste Bank management to maintain
business sustainability
b. Second stage - Provide education on the stages of green marketing in waste management

Waste management to maintain business sustainability. Green marketing
stages start from product to promotion.

3. RESULT AND DISCUSSION

In managing waste, of course, it cannot be done in an arbitrary way, because it will cause new problems, namely an
unhealthy environment. Therefore, green marketing aspects are needed in managing waste. The term green marketing
began to appear in the late 1980s to early 1990s. The American Marketing Association (AMA) held the first seminar
on "ecological marketing™ in 1975. The results of the seminar published the first book on green marketing with the
same title as the theme of the seminar. Green marketing is also often referred to as Environmental marketing. The
American Marketing Association (AMA) defines green marketing in three different definitions: Retailing definition,
where green marketing is the marketing of products that are considered safe for the environment. Social marketing
definition, which is green marketing is the development and marketing of products designed to minimize negative
impacts on the environment or to improve quality. The last Environmental definition, namely green marketing is an
effort made by organizations to produce, promote, package, and claim products in a way that is very sensitive or
responsive to ecological concerns.

Waste Bank activities are a place used to collect waste that has been sorted. The results of the collection of sorted
waste will be deposited to the place of making crafts from waste or to the garbage collector. The waste bank is managed
using a bank-like system conducted by volunteer officers. Depositors are residents who live around the bank location
and get a savings book like saving in a bank. With the concept of collecting dry and sorted waste and having a banking-
like management, what is saved is not money but waste, this should be the basis of the existence of a waste bank. The
procedure in the waste bank is that every resident who saves (submits garbage) is also called a customer and has a
savings book, the garbage saved will be weighed and rewarded with a sum of money according to the prevailing
exchange rate.

Changing people's paradigm about waste must be done in a sustainable manner. Educating residents' awareness and
skills in waste management by applying the principles of reduce, reuse, recycle, and replace (4R) is important to
overcome waste problems through waste management from the start. Waste banks based on women's participation are
social capital in community waste management. Purba et al. (2014) explained that the development of this waste bank
will also assist local governments in empowering communities to manage community-based waste wisely and can
reduce waste transported to landfills. Meanwhile, Winarso and Larasati (2011) this activity must continue to spur how
to innovate waste processing with the waste bank program to become an innovation at the grassroots level that can
increase the income of the urban poor.

In relation to Waste Bank Management, its managers need to have knowledge, including knowledge about the impact
of waste on the surrounding environment. Because, waste management is very related to the concept of green
marketing as explained earlier. Waste Management through Green Marketing is expected to provide new innovations
for business actors / Waste Banks to create products to meet consumer needs by playing an active role in environmental
conservation. Dangelico & Vocaleli (2017) the concept of Green Marketing Mix is indispensable for businesses that
implement Green Marketing strategies to be more effective.
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In the management of this waste bank, it is a form of effort to process waste, whether it is sold per KG or made into
recycled products with the concept of green marketing. Furthermore, in business sustainability, it is necessary to pay
attention to business growth, which is the company's ability to increase the size of a company. Fatoki (2014) in his
research says that business growth and how to measure it is usually defined and measured using absolute or relative,
changes in sales, assets, work, productivity, profits. In each stage of development different factors are very important
for the continued growth of the company and the success of the Waste Bank business. Therefore, waste bank business
actors need to pay attention to sales growth every period, whether it is a manual recording system or using an
application.

Training on organizational and financial reporting. The results achieved by group members have worked on production
activities based on predetermined work so that the manufacture of handicraft products is more efficient and effective.
In addition, partners have a financial journal book that is used to record all transactions from the group's business
activities. As a result, the training and mentoring resulted in the creation of plastic bags that are 100% made from
plastic bags. Then, flower bouquets are combined between plastic bags, plastic bottles with plastic beverage glas, and
fitting flowers that are 75 percent made from plastic bags. In addition, the PKM Team provided production support
tools in the form of sewing machines and irons. Then, making handicrafts on the idea of making bags originated from
the sight of plastic waste so much plastic waste is thrown away and will eventually pollute the environment. And
community empowerment training in waste recycling with the community as well as involvement between partners of
Joglo Village, Kembangan District, West Jakarta, and handicrafts in the form of bags, wallets and other arts to be used
as additional income for the community.

4. CONCLUSIONS

The implementation of this service was carried out by face-to-face meetings and the participants were very enthusiastic
about discussing issues related to waste management because this issue is directly related to people's daily lives and
also the utilization of waste into value-added handicraft products. The material presented was interesting and in
accordance with the required topic, which was chosen because the issue of waste management and environmental
sustainability is one of the factors that ensure the establishment of a sustainable business system. Business actors
strongly believe that company profits alone will not guarantee long-term business continuity, so the 3P concept (Profit,
People, Planet) must be a concern for business actors.

Results of Community Service Activities on the Implementation of Green Marketing to Maintain the Sustainability of
the Waste Bank Business. And held offline in Joglo Village, Kembangan, West Jakarta. On March 7, 2023. The
implementation of this service was carried out by face-to-face meetings and the participants were very enthusiastic
about discussing issues related to waste management because this issue is directly related to people's daily lives and
also the utilization of waste into value-added handicraft products. This service is in accordance with the Sanitation and
Waste Infrastructure and Facilities System Development Plan through increasing community participation in waste
management involving the Joglo Village Berdikari Waste Bank Manager, as well as being one way to improve
environmental sustainability.

This event brought together Waste Bank managers, craft creative economic actors and UMB academics and partners
in the Community Service forum organized by Mercu Buana University. From the results of the discussion, the
implementation of the event went well, the speakers in delivering the material were quite clear and easy to understand.
From the results of the discussion, it is hoped that this service can provide knowledge to the community regarding the
importance of waste management and provide inspiration regarding how to manage waste more creatively so that waste
can provide added value, as well as bring together craft creative economy business actors so that they can collaborate
with waste bank managers.

5. REFERENCE

Adi, M Kwartono. 2007. Analisis Usaha Kecil dan Menengah. Yogyakarta:Andi Offset.

Aknhtar, H., dan Soetjipto, H.P., (2014). Peran Sikap dalam Memediasi Pengaruh Pengetahuan Terhadap Perilaku
Minimisasi Sampah Pada Masyarakat Terban, Yogyakarta. Jurnal Manusia dan Lingkungan, 21(3):386-392.

Alegre, J., & Chiva, R. (2013). Linking Entrepreneurial Orientation and Firm Performance: The Role of
Organizational Learning Capability and Innovation Performance. Journal of Small Business Management,
51(4), 491-507.

Alyas & M. Rakib. (2017). Strategi Pengembangan Usaha Mikro, Kecil dan Menengah Dalam Penguatan Ekonomi
Kerakyatan. Sosiohumaniora, 1(1), 1-13.

Amri, A. (2020). Dampak COVID-19 Terhadap UMKM Di Indonesia. Jurnal Brand, 2 (1) hal 123- 130

521

IMPLEMENTATION OF GREEN MARKETING TO MAINTAIN SUSTAINABILITY WASTE BANK BUSINESS



International Conference on Community Development (ICCD) Vol 5. No. 1, November 2023: 519 — 522

Asteria, D.;& Heruman, H. (2016). Bank Sampah sebagai Alternatif Strategi Pengelolaan Sampah Berbasis
Masyarakat di Tasikmalaya. Jurnal Manusia dan Lingkungan, 136-141.

Emma, A. M. (2019). E-business Adoption in the Bangking Industry in Ghana (Doctoral thesis), Departemen of
Business Administrational and Social Science, Division of Industrial marketing and e-commerce, Lulea
Universitas of Technology.

Fatoki, O. 2014. The Financial Literacy of Micro Entrepreneurs in South Africa. Journal of Business Management,
Vol. 40(2), 151-158.

Irmawati, D. (2011). Pemanfaatan E-commerce Dalam Dunia Bisnis. Jurnal Ilmiah Orasi Bisnis Edisi Ke-VI
(November), hal 95-112.

Gunartin, G. (2019). Analisa Efektivitas Bank Sampah sebagai Alternatif Pengelolaan Sampah Dalam Upaya Menuju
Smart City di Kota Tangerang Selatan. Inovasi, 6(1), 1-6.

Kristina, H., (2014). Model Konseptual Untuk Mengukur Adaptabilitas Bank Sampah di Indonesia.

Jurnal Teknik Industri, 9(1):19-28.

Oktaviani, F. dan Rustandi, D. (2018). Implementasi Digital Marketing dalam Membangun Brand Awareness. Jurnal
PRofesi Humas, 3(1), hal 1-20

Peraturan Menteri Kehutanan Nomor:P.70/Menhutll1/2008/Tentang Pedoman Teknis Rehabilitas Hutan dan Lahan.
Peraturan Menteri Lingkungan Hidup Nomor 13 Tahun 2012 tentang Pedoman Pelaksanaan

Reduce, Reuse, dan Recycle melalui Bank Sampah.

Purba, H.D., Meidiana, C., dan Adrianto, D.W., (2014). Waste Management Scenario through Community Based
Waste Bank: A Case Study of Kepanjen District, Malang Regency, Indonesia. International Journal of
Environmental Science and Development, 5(2):212-216.

Purwanti, E, (2007), Sampah Jadi Uang, Cetakan Pertama, Saka Mitra Kompetensi, Jakarta.

Rosa Maria Dangelico, Daniele Vocalelli, “Green Marketing”: an analysis of definitions, strategy steps, and tools
through a systematic review of the literature, Journal of Cleaner Production (2017), doi:
10.1016/j.jclepro.2017.07.184

Ruliff, 1. (2015). Penggunaan citra satelit Landsat 8 terklasifikasi untuk evaluasi pola ruang pesisir di wilayah
pengembangan Il Kabupaten Lamongan (Doctoral dissertation, Institut Teknologi Sepuluh Nopember).

Sanjaya, D. D. D. (2015). Aplikasi Berbasis Web. Aplikasi Berbasis Web.

Singhirunnusorn, W.;Donlakorn, K.;& Kaewhanin, W. (2012). Contextual Factors Influencing Household Recycling
Behaviours: A Case of Waste Bank Project in Mahasarakham Municipality. ASEAN Conference on
Environment-Behaviour Studies (ss. 688-697). Bandung: Procedia - Social and Behavioral Sciences.

Susanto, S. (2018). Kedudukan Hasil Audit Investigatif Pada Kekayaan Badan Usaha Milik Negara Persero Dalam
Hukum Pembuktian Pidana di Indonesia. Jurnal Cita Hukum, 6(1), 139-162.

Sudibyo, RS. (2008). Konsep EfSD di Indonesia. Bahan Presentasi. Yogyakarta: Universitas Gadjah Mada.

Wijayanti, D.;& Suryani, S. (2015). Waste Bank as Community based Environmental Governance: A Lesson Learned
from Surabaya. 5th Arte Polis International Conference and Workshop (ss. 171-179). Bandung: Procedia -
Social and Behavioral Sciences.

Winarso, H., dan Larasati, A., (2011). Dari Sampah Menjadi Upah: Inovasi Pengolahan Sampah di Tingkat Akar
Rumput Kasus Program Bank Sampah “Sendu” di Kelurahan Pasar Minggu Jakarta Selatan. Jurnal
Yulistyanti, D., Farkhatin, N., & Mustari, D. (2021). Penggunaan aplikasi sebagai media e-Learning remaja di Karang

Taruna. JE (Journal of Empowerment), 2(1), 89-100.

522

IMPLEMENTATION OF GREEN MARKETING TO MAINTAIN SUSTAINABILITY WASTE BANK BUSINESS



